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Abstract

Through deep learning and core multimodal generation technologies, AIGC has significantly short-
ened the production cycle and reduced the cost of e-commerce materials, promoting the industry’s
transformation from resource dependence to technology-driven development and providing new
possibilities for small and medium-sized enterprises to participate in e-commerce content compe-
tition. However, it has also brought about problems such as lack of authenticity, over-reliance on
technology, and homogenization of design, which may potentially impact consumer trust, the accu-
mulation of enterprises’ creative capabilities, and the diversity of commercial culture. AIGC brings
about not only tool-level improvements but also the reshaping of commercial creative paradigms.
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Its healthy development depends on optimizing the quality of generated content, establishing in-
dustry standards, and cultivating enterprises' independent creative capabilities, thereby achieving
the synergy between efficiency advantages and cultural values.
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Figure 1. The hat try-on effect drawing generated based on ComfyUI
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Figure 2. The scene transfer effect implemented using Nano-Banana
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Figure 3. Multi-angle view generation of the product
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Figure 4. The e-commerce poster generated by Seedream4.0
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Figure 5. A home textile promotional video produced by a combination of multiple Al tools
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