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Abstract

Against the backdrop of the accelerated integration of the cultural and tourism industries, the value
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and development potential of local cultures are increasingly prominent. Kashgar, Xinjiang, as a key
town on the Silk Road and a convergence point of diverse cultures, boasts intangible cultural herit-
ages such as muqam, earthenware and embroidery. It has a profound historical background and a
complete cultural ecosystem. Facing the upgrading of consumption and digital transformation in
the tourism market, Kashgar should promote the construction of cultural brands from two aspects:
First, explore cultural connotations, integrate resources and carry out innovative transformation
to build a brand system with distinctive features; Second, leverage new media to carry out precise
communication, and enhance brand recognition and public acceptance through innovative narra-
tives, integration of business forms, and immersive experiences. From the perspective of the inte-
gration of culture and tourism, this article analyzes the current situation of cultural brand building
in Kashgar, sorts out the problems existing in its image communication, digital marketing and mar-
ket demand connection, and proposes a development strategy centered on cultural empowerment,
digital drive and market orientation, aiming to increase the value of cultural resources and promote
the high-quality development of the regional economy and society.
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