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Abstract

This study aims to investigate the current application and market acceptance of batik craftsman-
ship in contemporary fashion apparel, with the objective of promoting the living inheritance of this
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intangible cultural heritage (ICH) and fostering the integrated development of traditional crafts-
manship and modern industries. A mixed-methods research approach is employed, encompassing
literature review, text mining, offline interviews, and questionnaire surveys. Data from the rednote
platform underwent sentiment analysis and Latent Dirichlet Allocation (LDA) topic modeling; rele-
vant staff from cultural and creative stores were interviewed offline; and statistical analysis was
performed on 1149 valid questionnaires, utilizing an ordinal Logistic regression model for in-depth
data examination. The results reveal that consumers exhibit a high level of identification with the
cultural value of batik apparel and demonstrate considerable purchase intention. However, price
and insufficient awareness of ICH cultural and creative products are identified as primary barriers
to purchase. Market acceptance is significantly influenced by the innovativeness of product design,
price sensitivity, and the suitability of marketing channels. Based on these findings, recommenda-
tions are proposed: designers should strike a balance between traditional and modern aesthetics;
manufacturers should develop differentiated product lines; enterprises should strengthen brand IP
construction; and the government should improve the training mechanism for inheritors, enhance
intellectual property protection, and facilitate industry-university-research collaboration.
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Figure 1. Key Batik products available at the Guizhou provincial museum cultural & creative store (Left: Pomegranate-pattern
notebook; Middle: Bronze Chariot scarf; Right: Refrigerator magnet)
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Table 1. Sales situation of bronze chariot and horse scarves in the past three months
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Figure 2. Word cloud of batik-related comments from rednote
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Figure 3. Sentiment analysis
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Figure 4. Level of understanding of ICH Batik cultural and creative products across different age groups
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Figure 5. Level of understanding of ICH cultural and creative products among different occupations
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Table 2. Results of ordinal logistic regression test analysis (Data source: statistics from 1149 valid questionnaires)
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Figure 6. Scree plot of factor eigenvalues (Data source: statistics from 1149 valid questionnaires)
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Table 3. Factor loading matrix
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