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Abstract

With the advancement of economic globalization, China has been deeply integrated into the world.
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As an important foreign exchange-earning export category, Xinjiang’s characteristic agricultural
and specialty products will become a pillar industry of the region. Therefore, vigorously developing
local characteristic agricultural and specialty brands is an inevitable trend for the future. At the
same time, it is necessary to guard against cybersecurity risks, emphasize green development and
environmental protection, and create a healthy consumption environment to ensure that consum-
ers can purchase local characteristic agricultural and specialty products with confidence. Xinjiang,
boasting a unique geographical location and diverse climate types, is a major agricultural province
and plays a crucial role in the national economic development. E-commerce for characteristic agri-
cultural products is based on the region’s unique agricultural products and conducts information
dissemination and transaction activities through online platforms. Currently, there is no unified
standard for defining characteristic agriculture in China. As society progresses and develops, peo-
ple’s understanding of characteristic agricultural products is constantly changing, so the definition
needs to be dynamically adjusted according to different circumstances. This article holds that char-
acteristic products refer to agricultural and sideline products that have a certain production scale,
can meet consumer needs and conform to market demand, and possess characteristics such as high
quality, reasonable pricing, stable output, and green health. The traditional sales model for farmers
involves a “wholesaler-retailer” chain. Although this model allows face-to-face communication with
customers, it has shortcomings including delayed supply, difficulty in cost control, order delays, and
poor logistics connectivity. Combining practical situations, this article puts forward suggestions for
the development of e-commerce for Xinjiang’s characteristic agricultural products. Firstly, based on
a summary of relevant domestic and foreign literature, it clarifies the development status of China’s
agricultural product e-commerce and expounds on the current e-commerce models for Xinjiang's
characteristic agricultural products from three perspectives: the government, enterprises, and farm-
ers. Secondly, focusing on platform construction, it discusses the problems and solutions in various
links from dimensions such as agricultural information service systems, logistics and distribution
systems, and payment and settlement systems. Finally, it details the application status, advantages,
and shortcomings of such e-commerce in Xinjiang, and puts forward targeted countermeasures and
suggestions accordingly.
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