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Abstract

Against the backdrop of the rapid development of internet technology, China’s social and economic
construction is advancing steadily, and significant progress has also been made in the inheritance of
intangible cultural heritage (hereinafter referred to as “in-tangible heritage”). On the one hand, as ma-
terial life becomes increasingly affluent, people’s expectations for the quality of spiritual life continue
to rise, providing a broad social demand foundation for the dissemination and development of intan-
gible heritage culture. On the other hand, rural economic development, as an important part of social
and economic construction, has its core path in deeply exploring rural characteristic in-tangible herit-
age cultural resources and converting cultural value into tangible value. That is, developing intangible
heritage cultural and creative products, and with the help of integrated media technology, integrating
professional marketing strategies. By promoting the coordinated development of the sales of cultural
and creative products and rural cultural tourism industry, we will ultimately achieve the coordinated
progress of the living inheritance of intangible heritage and the rural revitalization strategy, helping
rural areas achieve dual improvement in material wealth and cultural connotation.
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