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Abstract

Developing rural e-commerce is a crucial strategic measure to promote rural revitalization and
achieve common prosperity. Based on time series data from 2013 to 2023 in Guizhou Province, this
study empirically examines the impact of e-commerce development on the consumption level and
structure of rural residents and its mechanism of action by constructing a cointegration regression
model, an error correction model, and a moderating effect model. The findings reveal that: (1) the
direct promotional effect of e-commerce on rural residents’ consumption is not significant, but it
has a positive indirect impact on consumption through significantly increasing rural residents’ in-
come, exhibiting a transmission path of “income increase to consumption promotion”; (2) the im-
pact of e-commerce on the upgrading of consumption structure demonstrates notable “category
heterogeneity”. It significantly promotes “pure upgrading” digital consumption in areas such as ed-
ucation, culture, and entertainment, but has an insignificant effect on “mixed” consumption in areas
like transportation and communication; (3) the impact of e-commerce exhibits a “inclusive effect”,
meaning its marginal promotional effect on the consumption of low-income rural residents is sig-
nificantly stronger than that on high-income groups, showing a characteristic of “diminishing mar-
ginal returns”. This study uncovers the indirect, structural, and inclusive mechanisms through
which e-commerce affects rural consumption, providing new empirical evidence for understanding
the rural revitalization effect of the digital economy. The research conclusion suggests that policy
formulation should focus on promoting sustained income growth among farmers through e-com-
merce and precisely empowering low-income groups and the digital consumption sector, in order
to fully unleash the potential of e-commerce in stimulating rural consumption and promoting com-
mon prosperity.
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Table 1. Main mechanisms of E-commerce’s impact on rural residents’ consumption
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Table 2. A Review of core literature on the impact of E-commerce on rural consumption
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Figure 1. Moderating effect of income level (simple slope analysis)
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