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Abstract

Against the backdrop of the Rural Revitalization Strategy, this study focuses on the practical di-
lemma of county-level agricultural brands being “large in scale but lacking in strength”. Adopting a
mixed research method, it conducts in-depth case studies on Baoying County, Sihong County, and
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Yandu District, and reveals the structural contradictions of county-level agricultural brands in aspects
such as resource integration, digital transformation, and cultural empowerment. The study finds that
to break through this predicament, efforts must be made to achieve breakthroughs by establishing a
brand synergy system, innovating institutional guarantee mechanisms, building a digital marketing
ecosystem, implementing a quality management standard system, and conducting in-depth explora-
tion of cultural value. Additionally, a “Four-Stage Spiral Evolution Model” is refined. This research pro-
vides a theoretical framework and practical path for the branding of county-level agriculture, en-
riches the county-level dimension of agricultural marketing theory, and holds significant enlighten-
ment for promoting the high-quality development of agriculture.
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