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Abstract

Driven by the digital economy and globalization, cross-border e-commerce has gradually become a
vital vehicle for cultural dissemination and innovation. It not only expands the distribution chan-
nels for cultural products but also incorporates diverse cultural elements into product design, mar-
keting communications, and user interaction, promoting the re-creation and value enhancement of
cultural resources. Through policy support, practical exploration by businesses and platforms, and
the development of talent and collaborative networks, cross-border e-commerce is accelerating the
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export of cultural content while fostering cultural identity and a resonance of values. The rise of
cross-border e-commerce has not only led to sustained growth in trade but also provided new op-
portunities for cultural innovation, with far-reaching implications for enhancing China’s cultural
soft power and promoting Chinese culture globally.
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