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Abstract

With the rapid development of e-commerce in China, consumers’ personal information has become
a core factor of production, but problems of infringement on their rights and interests have become
prominent. For example, e-commerce platforms distort “informed consent” through standard terms,
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illegally collect and use information, and the “Privacy Policies” are obscure and difficult to under-
stand. Although the implementation of the “Personal Information Protection Law” has alleviated the
problem of inconsistent application standards of previous laws, it still faces issues such as the for-
malization of the “notification-consent” mechanism, lagging supervision, mismatch between law en-
forcement and illegal costs, difficulties for consumers in safeguarding their rights, and poor indus-
try self-discipline. This paper aims to analyze the deficiencies in the protection of consumers’ per-
sonal information in e-commerce and further proposes countermeasures for building a collabora-
tive protection mechanism. The goal is to form a governance structure featuring corporate compli-
ance, guaranteed user rights, and efficient regulation, thereby providing institutional support for
the standardized development of the digital economy.
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Table 1. Classification of e-commerce models
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