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Abstract

As market competition becomes increasingly homogenized, e-commerce companies are placing
greater emphasis on constructing consumption rituals, aiming to build emotional connections and
brand loyalty by satisfying consumers’ deeper psychological needs. Based on self-determination
theory, this paper constructs a relationship model involving the sense of ritual in consumption, the
need to belong, and purchase intention. The study finds that the sense of ritual in consumption sig-
nificantly and positively influences purchase intention, with the need to belong playing a positive
moderating role in this process. Therefore, e-commerce companies should organize distinctive con-
sumption ritual activities to meet consumers’ psychological and emotional needs, thereby cultivating
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and maintaining loyal customers.
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Figure 1. Diagram of the theoretical model
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Table 2. Descriptive statistics and correlation analysis
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7. TEER 3.21 0.96 0.138  —0.007 —0.163**  0.057 0335  0.643" 1

DOI: 10.12677/ecl.2025.14113499 763 1T 5508


https://doi.org/10.12677/ecl.2025.14113499

H—fE, RETHE

K F SPSS27.0 S HEHEAT R TEGE i AR . 6 2 AT1R, T A R S W S 3 R SR IE AR O (r
=0.335,p<0.001); V)& R 5L &8 B F FEAI(=0.643, p <0.001). H A iH AU S 78 7 SRAEE

BMEHE, & ERR ARSI =-0.09, p=0.047).

3.5. RigHL

K SPSS26.0 XIFEABEHEAT B, FR WA 3. EAZERAT A, I AR

FIE A SAI (r = 0.484, p < 0.01), % HI A7,

Table 3. Regression analysis results

3. EESHRER

S R A

RARUHEIL R EL FrAE R EL
B t vEN
B FrRUER R Beta
W -1.323 0.222 -5.969 <0.001
PE5I 0.088 0.058 0.046 1.515 0.13
W 0.03 0.038 0.025 0.782 0.435
g -0.183 0.061 -0.095 —2.985 0.003
=37 0.08 0.046 0.052 1.759 0.079
TH A UK 0.484 0.038 0.385 12.723 <0.001
(S} 0.771 0.034 0.671 22.574 <0.001
)5 R? 0.58
F 113.214*

N T BGURBBE H2 AT RN, 1A AR B AT AR AL AL B, PR 2 B LR M P R M & R W ZE . [
FH SPSS26.0 H1 [ Process4.1 #4317 Bootstrap $HEE, 1B ESMEERECN 5000 K. HZE 4 751, H G
TG A e SR I A8 ELI, 3 1 1) 00 0 3K =B (r = 0.104, p < 0.005), B H2 BT,

Table 4. Regression analysis results

4. EVFASHER

A EVEEN 3 SE t LLCI ULCI
WE 3.026 0.131 23.084 2.768 3.283
P 0.064 0.058 1.088 -0.051 0.179
s 0.034 0.037 0.903 -0.04 0.108
g -0.189 0.061 -3.109 -0.309 -0.07
E3Ji] 0.088 0.045 1.941 —0.001 0.178
H A UK 0.500"* 0.038 13.114 0.425 0.575
5 )& 7 K 0.785™ 0.034 22.95 0.718 0.853
HRAAE < TR 0.104™ 0.035 2.975 0.035 0.173
WEJE R? 0.593
F 99.888"**
DOI: 10.12677/ecl.2025.14113499 764 S ITIR


https://doi.org/10.12677/ecl.2025.14113499

g, REHE

BE— BT TR R AT, WA 2 BrR. KRR SR — MR EZEAE e AR 7 R SR8 7R R
WA, EMRIEERR R, T8 AR T SE S R 52 R4 0.412 (p<0.001), Bootstrap #liFE T 95%7K
FEASIX A 29[0.324, 0.501], AEE 0; EmHET KT, 8 P AR I K2 R 2 20N 0.587 (p
< 0.001), Bootstrap fHFE T 95%7K 7 B {5 X [8] [0484, 0.688], A5 0, BN P A BN 3L % JE A 1E
W/ s, 3R B 5 75 SR OB s o RS R

5
—O{RAETER

4.5 © SHEFEXK

4

1.5
RIHER AR =R

Figure 2. Diagram of moderating effect
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