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Abstract

With the deep integration of the digital economy and the iteration of consumption patterns, live
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streaming commerce has evolved from an emerging marketing phenomenon to a mainstream busi-
ness model. This paper aims to systematically review the development trajectory and core charac-
teristics of live streaming commerce and integrate existing academic research to construct a multi-
dimensional and systematic theoretical framework for its marketing strategies. Employing litera-
ture review and content analysis, the study delves into the mechanisms of key theoretical elements
such as anchor persona, the SOR model, consumer behavior, trust mechanisms, and value co-creation
in the context of live streaming. The research posits that the essence of live streaming commerce is
a technology-driven value co-creation ecosystem based on real-time interaction and trust construc-
tion. Furthermore, the paper identifies limitations in current research regarding long-term brand
building, cross-cultural comparisons, and applications of emerging technologies. Future research
directions are proposed, including the efficacy of Al virtual anchors and sustainable development
pathways for green live streaming, aiming to provide theoretical reference and practical guidance
for both academia and business practices.
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