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Abstract

Based on the perspective of Social Identity Theory, this study conducts an in-depth analysis of the
driving factors behind group consumption behavior in live streaming rooms. The research indicates
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that consumption behaviors of live streaming audiences (such as sending virtual gifts) differ from
traditional shopping models focused on practical value; instead, they represent symbolic practices
aimed at seeking identity recognition and community belonging. As the dominant participants in
interactions, streamers successfully construct and reinforce viewers’ in-group identity through var-
ious strategies, including using quasi-kinship discourse to establish group boundaries, employing
PK modes to create intergroup conflicts, and implementing rituals like badge-lighting and member-
ship systems to transform stranger relationships into secondary or even primary group connec-
tions. Within this dynamic social identity mechanism, consumption behavior becomes a key means
for users to confirm group membership, gain streamer attention, and enhance their prestige within
the community. Ultimately, the emotional connections and sense of group belonging built through
these interactions are directly translated into high levels of trust and emotional dependence on the
streamer, thereby stimulating viewers’ purchase intention and realizing the transformation from
emotional identification to consumption behavior.
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