E-Commerce Letters LT 551¥i, 2025, 14(11), 768-779 Hans X
Published Online November 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113500

U EBERN TEHEREENRNARS
$555(2019~2024)
——&TF CiteSpace B FIR EiE 54

X LA
SR ASE BB, 511 SR

Weks H . 202549260 FHER: 20254F10H14H; KA HB: 20254F11H14H

wm B

TR EREEREFHREAETR TRASVE LRSS IRRERT, MHHARARSEGEANREREA
BT RGEABFUBARERIEEREM S NENS S RREE. ETHEMN(CNK)EEE, &
B(2019~20244F AR EREMZEARIHR, 2 CiteSpace &R B A7, HAI R REEM AN
BHNZ4h. RSEEESIEHES, HRELRERE. HIARN: ERLEREHEREENAZIN
FEPEEKEY; MIAXTEBHRAT “HFEF” “BTHS” “HHRER” “BHEAup” N
HEH” F9; RUBRRBIEMBRIERMNARER, BPHREZELNEERL, REAHERE
XRFESEUEARFHIR RS . KB ACZSIRE B RAARB LR I EESRIKS% .

K27
bR, R RLZE, CiteSpace, HIREE

Research Hotspots and Trends of
E-Commerce Intelligent Operations Driven
by Digital Transformation (2019~2024)

—Knowledge Graph Analysis Based on CiteSpace

Wenbei Wu

School of Public Administration, Guizhou University, Guiyang Guizhou

Received: September 26, 2025; accepted: October 14, 2025; published: November 14, 2025

XEFIFH: R0, B A RS R B B AR B A RS 5 35(2019~2024) [1]. R SFVEIL, 2025, 14(11):
768-779. DOI: 10.12677/ecl.2025.14113500


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113500
https://doi.org/10.12677/ecl.2025.14113500
https://www.hanspub.org/

Abstract

Intelligent e-commerce operations serve as a pivotal element in enhancing enterprises’ core compet-
itiveness within the context of digital transformation. Investigating its research hotspots and trends
contributes to systematically uncovering the intrinsic mechanisms and developmental pathways of
the deep integration between digital technologies and business operations. Based on the China Na-
tional Knowledge Infrastructure (CNKI) database, this study selects academic literature on relevant
topics from 2019 to 2024 and employs CiteSpace-based knowledge graph analysis to identify the spa-
tiotemporal distribution, hot topics, and cutting-edge dynamics within the field of intelligent e-com-
merce operations research, while also delineating its evolutionary trajectory. The findings reveal that
research on intelligent e-commerce operations has exhibited sustained and rapid growth over the
past five years. The research themes have progressively concentrated on areas such as “digital econ-

y o« » o«

omy”, “e-commerce”, “digital transformation”, “cross-border e-commerce”, and “precision marketing”.
The evolutionary pathway reflects a transition from initial explorations of technological applications
to the expansion of intelligence across entire operational processes, ultimately advancing toward de-
cision support and business model innovation. This study can provide directional insights and strate-
gic references for future academic research in this field.
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Figure 1. Trend chart of the number of publications on digital transformation of intelligent e-commerce operations
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Figure 2. Network map of the collaboration among research authors
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Figure 3. Network map of research institution collaboration
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Figure 4. Keyword co-occurrence network map of research on digital transformation in e-commerce intelligent operations
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Table 1. Frequency, central mediation of TOP10 keywords in digital transformation of intelligent e-commerce operations
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Figure 5. Keywords of digital transformation of intelligent e-commerce operations cluster network map
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Figure 6. Digital transformation of intelligent e-commerce operations TOP17 burst word detection map
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Figure 7. The time zone map of digital transformation of intelligent e-commerce operations
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