E-Commerce Letters TRV, 2025, 14(11), 2950-2958 Hans X
Published Online November 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113768

HFHWEER TN oEETIIER/~RERS
EHRIER

HEE

BEMIRSA I S0 5 RS2 be, 534 500

L=

Weks Hi: 20254F10H13H; FAHM: 20254F10H27H; KA H#H: 2025411 28H

=

FE “HEMN+” 53R ERE A HIE R T, USSR & s i B RO SO B RS L S R T
SRBHEERE. 2 BEEMEREEREREASL. DEREULSMERE, o#H2EE. L.
WA MEF=KHEREE, &XUZFEE YRR AR, BESTRIE. REISTEL
SEHABHE, EHSCA R ERERRIIVR, HrSaESRITR. RERE. AMEHLABE
SHHAENHE, HESENNFEMECRIERRAKLRK, R ERLRERE. SAEEN
ZHA BWERTI A RS S SISAMES LT ENRESSE, RN AT e
SRR R B AMEE.

XA
BFIRRE, mEEEWE, AP, BEEH

Research on E-Commerce Marketing
Strategies for Cultural and Creative
Products of Yunnan Provincial
Museum under the Background

of Digital Empowerment

Fuyi Wei

College of History and Ethnic Cultures, Guizhou University, Guiyang Guizhou

Received: October 13, 2025; accepted: October 27, 2025; published: November 28, 2025

XESIH: FEd. FFMRAEE 5N = B A Y SO RS S R E A RS 7], FT R S5 VFE, 2025, 14(11): 2950-
2958. DOI: 10.12677/ecl.2025.14113768


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113768
https://doi.org/10.12677/ecl.2025.14113768
https://www.hanspub.org/

Abstract

In the context of the deep integration of “Internet plus” and the cultural industry, the e-commerce
transformation of museum cultural and creative products has become an important path for the
revitalization of cultural resources and the sustainable development of museums. Relying on unique
resources such as the ancient Dian bronze culture and ethnic minority culture, Yunnan Provincial
Museum (hereinafter referred to as “Yunbo”) has established three major e-commerce channels:
Taobao, Xiaohongshu, and WeChat Mini Program. This paper takes the cultural and creative prod-
ucts of Yunnan Provincial Museum as the research object, and through literature research, case
analysis, and field research methods, it sorts out the current situation of the e-commerce develop-
ment of its cultural and creative products, analyzes the existing problems in product development,
channel operation, brand marketing, and user operation, and proposes targeted optimization strat-
egies based on the experience of excellent domestic museum cultural and creative e-commerce
cases. The research aims to provide a reference for Yunnan Provincial Museum to enhance the e-
commerce competitiveness of its cultural and creative products, achieve a win-win situation be-
tween cultural value and economic value, and also provide a reference for the e-commerce trans-
formation development of local museums’ cultural and creative products.
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