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Abstract

In the rapidly evolving landscape of short video and live-streaming e-commerce, the communication
and consumption patterns of Intangible Cultural Heritage (ICH) are undergoing a distinct digital trans-
formation. Taking Douyin e-commerce as the focal case, this study investigates the communication
mechanisms and consumer behaviors of ICH from the dual perspectives of communication pathways
and behavioral dynamics. By analyzing the stages of content production, platform distribution, and e-
commerce conversion, the study reveals that Douyin significantly enhances the visibility and market
conversion of ICH through algorithmic recommendation, official campaigns, and a closed-loop content-
commerce system. Meanwhile, consumers display a progressive behavioral pattern—from inter-
est stimulation and emotional identification to purchasing decisions—reflecting the intertwined rela-
tionship between cultural identity and consumption motivation. However, the research also identifies
challenges such as algorithmic bias, the dilution of cultural depth, and limited market sustainability.
Accordingly, this paper proposes optimizing the communication ecosystem through technological em-
powerment, government-enterprise collaboration, content enhancement, and media literacy educa-
tion, aiming to foster the living transmission and innovative development of ICH in the digital era. The
findings contribute to a deeper understanding of cultural communication models and audience behav-
ior within the context of short video e-commerce.
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