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Abstract
As the core birthplace of Chu-Xiang culture, Hunan Province boasts a profound historical and cultural
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heritage. The Hunan Provincial Museum, as a regional cultural landmark, houses precious relics
such as the Ma Wang Dui Han Tomb artifacts and Shang-Zhou period bronze wares. Its development
of cultural and creative products enjoys unique cultural resource advantages. In recent years, with
the deepening of the “museum craze” and the trend of cultural and tourism integration, although
the Hunan Provincial Museum has achieved certain results in the field of cultural and creative prod-
ucts, it still faces problems such as product homogenization, insufficient coordination of marketing
channels, and limited reach to young audiences. This article takes the marketing of cultural and
creative products of the Hunan Provincial Museum as the research object and proposes targeted
suggestions for marketing model innovation, aiming to help the museum’s cultural and creative
products break through development bottlenecks, achieve a deep integration of cultural and mar-
ket values, and provide references for the development of cultural and creative industries in re-
gional museums.
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