E-Commerce Letters LT3k, 2025, 14(11), 2448-2454 Hans )
Published Online November 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113708

S EERAAE T RIEF Rk S R
3
— IR H

E &
SR S5 RIS ABE, Bt 53R

ks HiH: 20254F10A15H; FAHEM: 20254F10428H; KA HA: 2025411 H26H

H E

S RHEHIRMXNERERT, RENEREBOVESIREMX 2R BINEZERT . FCURMAET
N EFDRAFANTITIN R, WAL R R ARSI E MR . SR, ERAREREE
WHEFESANREOES: —REMER BRI LIP, SHESUIHRAEEN; —R—REH
WA EHI “XARFSE L AR, HARRRTRRXAAENE, BEEHNETERSE™W; =
EEHTBRMAS, BFWAFAL. N, EXordes, s mxts, sEmhshe
TR, CAHAHAR R X RAEE.

XA
SHEmRN, RN, REFEH, EHMEE, BOHR

Research on Tourism Marketing
Strategies for Ethnic Villages in
the Context of Comprehensive

Rural Vitalization
—A Case Study of Zhasha Dong Village

Hui Tang

College of History and Ethnic Culture, Guizhou University, Guiyang Guizhou

Received: October 15, 2025; accepted: October 28, 2025; published: November 26, 2025

XEG|I: FE NIRRT 28 S 8 RIS 7). BT 451F8, 2025, 14(11): 2448-2454.
DOI: 10.12677/ecl.2025.14113708


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14113708
https://doi.org/10.12677/ecl.2025.14113708
https://www.hanspub.org/

iz
il

Abstract

Against the strategic backdrop of comprehensive rural revitalization, tourism in ethnic villages has
emerged as a crucial driver for promoting economic development in ethnic minority areas. This paper
takes Zhasha Dong Village in Jiangkou County, Guizhou Province as the research object and conducts
an in-depth analysis of its tourism marketing strategies from the perspective of sustainable develop-
ment. The study reveals three prominent dilemmas in the tourism marketing of Zhasha Dong Village:
firstly, excessive reliance on the Fanjing Mountain IP in brand construction has led to blurred cultural
identity of the village itself; secondly, the phenomenon of “hollowing out of cultural symbols” has oc-
curred in marketing content, with traditional performances becoming formalistic and suffering
from inheritance gaps, resulting in the inability to sustainably produce marketing content; thirdly,
traditional marketing methods are employed, with insufficient digital innovation. Therefore, by an-
alyzing the existing problems, this paper proposes targeted optimization countermeasures, aiming to
boost local economic development and provide references for other ethnic minority areas.
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