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Abstract

In the digital era, artificial intelligence (Al) serves as the core driving force behind the new wave of
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technological revolution and industrial transformation. As China’s first dedicated large model inte-
grating adaptive intelligence with educational applications, the Squirrel Al Intelligent Adaptive Edu-
cation Model stands out through its groundbreaking innovations. This technology platform employs
the unique MCM framework (Mode of Thinking, Capability, Methodology) to systematically evaluate
and cultivate students’ cognitive patterns, value judgment capabilities, and learning methodologies.
By enabling precise scientific education, it represents a pivotal direction for Al-enhanced ideological
and political education. This study examines Squirrel AI's marketing strategies and future trends
within China’s competitive education tech market, addressing challenges and proposing solutions for
educational institutions. Through its multidimensional marketing innovation, Squirrel Al effectively
targets and serves its target audience, establishing brand barriers and achieving rapid growth in the
fiercely competitive domestic education tech sector. The model also provides valuable insights for
other industries and related fields.
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