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Abstract

In the competitive landscape of e-commerce, the visual design of the homepage is crucial for gaining
a competitive advantage. However, visual clutter caused by information overload severely under-
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mines its effectiveness. To address this challenge, this study innovatively translates the composi-
tional principles of classical oil painting into design strategies for modern e-commerce homepages,
based on the theory of visual economics. Through theoretical construction and cross-case compar-
ative analysis, this research confirms that the golden ratio principle significantly enhances atten-
tion capture on the first screen by establishing an ideal visual focus, while triangular composition
effectively guides user browsing behavior and increases page visit depth by planning an orderly
visual flow. The findings demonstrate that this visual order system, derived from classical aesthet-
ics, can systematically optimize the visual economic benefits of the homepage, providing a histori-
cally validated design paradigm for reducing bounce rates and improving conversion rates.
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