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Abstract

This study, using the emotional marketing theory in communication studies as its analytical frame-
work and employing in-depth interview methods, systematically explores the transformation path
of DJI Pocket3 from a technology device targeted at professional users to a popular consumer prod-
uct. The research finds that DJI Pocket3 precisely fills the market gap between daily recording and
professional creation through its “light professional” market positioning, retaining its technical ad-
vantages while significantly lowering the usage threshold. In its digital marketing strategy, DJI
Pocket3 reconstructs its brand image through emotional narratives, deepening the emotional con-
nection between the brand and consumers. It also actively penetrates different social circles by lev-
eraging a diffusion ecosystem centered on user-generated content (UGC), strengthening the inter-
action between the brand and users. DJI Pocket3 rapidly rose to become a phenomenon product
between 2023 and 2025, revealing three paths for the popularization of domestic high-end brands:
democratization of technology, ritualization of scenarios, and social currencyization of communi-
cation. This success provides theoretical references and practical inspirations for technology
brands to break through circle limitations and achieve cross-domain communication.
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PRI BCGRLRAR IR B 2 — N SC LRI R, A0y “AR 3 — Rl AR B R 1 B 4E AT
HERAE — R P EMAL” [2]. BORTIHER AR RIS F GRS KIS E R K AENLE], AR I7E K 5E
Pocket3 VLB TR UGC AR4AZ, IEEL N B AR BATICZ R E S @A . R 1 BAEXK
BIRBECHIEZ AT RE, L — PR Z] s S O EIL B AR 2. I BOR 515 LR
MECTE R Ear e, KIE Pocket3 AN Y MEA L TN T R T By B4 ? O 13X 3778 8 i
i 7 IR LE AL ? I AT AR R AR AT B 7 S B A ][] S X A5 VR ) B et 7 AR S AL
I MHEAR B L 15 T4 B AN D7 TR 23 BT K8 Pocket3 BT E 5 Ffr, B EAB B AR s B
it SR P2 BE 22 ) IR 25, S O TR M B AR T SRS B ERIE, ATk fR gt e A se kR
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Ki& Pocket3 fE A FEMIL O SS TR, HORMEYEGHEALEA B S T2 ST A
{5 F BIEARSENS (AR, SR 2 M P AU T R P B A . — 5T, T AR ACEE 22 02 R 7 B
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EFHREAEE I P ARSI T RS S M TG N SR, SR R R IEER T, sk
i 5 P A 5k e St — DR FOAR ST T e R, G I IR FE TR AR S MR P A AT
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RKITH AR, JaTHEEE VLOG A, XM RICIIE AN AT 6 Lo E, K5
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(32U AS)ZHE R 2L EE I OIS T A AR50 F S MEA R, HAE Sl 517 st oy
SN T 3048 SR A% B
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L T B ) “AESN T —— AR GG W RO R PR S . R R R B T AL BTAS
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LR, 7 (U A2)E S s AR R R SRE S BT, R R 1A IER
BUA T 3 P AFAE K 2 22 R VR T2, D9 RSB A 17 SHBASE 4% 5 1 R (14 s SR A8 11 5 Pocket R 81 N IZ T A=
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R AR, OB R R L IR RHIE[S]. RERIEAEH N4 2 S AL Pocket3 (1 RCIhm RE, A=
AR« ghEFT” B RIS - P TR A, TR A T SCELA AR R A U
MoRBEH ], AE T3 HARH P ——JCHGE LV P —— IR R TS I TR SR ARG T 32 5 A i e . R
75K 48 Pocket3 HSEHUZXIFRLIEFI T, REMSTE L LI P IR K. 7 (2 U7# A4) K8 Pocket3 fif /1 221k
R BRI A & PR AR B, R AT B JRIE 515 B R AL fh S P A B B A B
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FRGERLAR AR It B 1) 5 B0 7 B A 4R SRR I, AEAE P AR S ERIE , S5 T F v n “ 4K 120 ot
“10bit TR “1 TEF R Sl ARTE I HERIRZ 2™ f s KPR RE 5 S . XA “ AR YE” X
SFMEETT I BRI G SR ZI A, (XTSRRI AN AR e A1 R M T
By WEBAUKA . MEEHSRZWRG . BRI ME . SIS R, SRR RS LERITE
7 i B [6]. KEE Pocket3 FIA% 4 SIS M SKBURAAME e () —— M “S R A7 BT R INIE %
PER ) “pt 37 M EIRRET
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2fERE EOS R1 7= A IR 22 EOS 1 &%) 35 F4E R L2 J5 %

DOI: 10.12677/ecl.2025.14113717 2523 N e


https://doi.org/10.12677/ecl.2025.14113717

H 7T

T2t e K2 TR 9, 7EVH 2 B0 R v AN B B A B 5 RS, B A A
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PEHEM BUREARATE, U PR AR IO 18RS T 5 O A U O, 7S
RS P I IR AME IS, SEEL T R R “BORS 7 BIXUE B A G O
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(S BR T SRA T Sy, CAULSEEL B R A RS eIk .« FRER — IR I A 22 R 31K 38 Pocket3 il 21K M
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“ESRFEB” ThEECH ZOBk S FHUE WL “FETBUL” TR IR) . “ TR R R EUEHE 1
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TR RKERAIKET, SRRSO B R X 3. 7 (ZV#E A2)E AR bR, R
PEFI P B —— IR e S 5 R B Y e BE VR BR A MR —— LB e (o — R AT S A, fE4E
AT B R, A TE N A 2L EERE AR, BOVER “RBUEIRE T Sl FIR SRR . X
i b K ED SRR IOAE S B 0N, 12 KSEIRZI AR H AR A D BRE Sl , IR R S iR bl 2 5 1 B 2R
FAR . “IRIEGKEE Pocket3 RIGA FRINIEH S VLOG, SEILm R KICFANE, [N K5 Pocket3 fiE
WOR A2 R BB SRR BEAG B AD A708, RRESR AL — M AS IR . 7 (VI AS)RRIETH P 122
s, HACHIE A AR BB BB AT Hriiall AISAS (GERL. Ml 2. 1730 705), BAEN
SRV G, (HEEE R M R MEBN9]. TR LU IESR A AT
T AR B AT R, IWTIAEA S g i S SO A B S A - R5E Pocket3 S2HERIA
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KSR Pocket3 P il (%0 & B S I — A RIS A« vl st ” ——& 07 Dl
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REEPUIRN F 7 Bl 37 (MR 2T 52 5 0 s b e Tl 2 PR 8 2 18] UGC ARk s
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SEN “TEMG AR, (8] SEZAE AL AT R B AL H0I AL NIPE R R o RSB REAE R L8 70 A1 ESEBlT 6
RREYGER A HERSS BT PAIFR, N PR A . A BB IRSSAATR11],  “ U RB IR &
AALE L TH A 7 B 3 T W UR A TC R0 IR i, TR T A s mi i RM SCRR I B SR AR B, 3K
M K58 Pocket3 i M E ZEIB 2Bz REGT, HARIGEW . SRS, JIBEXLEM S, HEERD
A IR MR . 7 (Vi A2)K5E Pocket3 BEAE Ny “TRIBSMER ", 1208 A SR ) o B AR AE
T AL dh ThRE E R, TR AL R E T B N BRI ISR R R R . HE et
PP 8RR 58 Pocket3 $AER AR E « iR IV EARMEI, JF B K LAERIENE . ML FlBE AT S,
FLSEH) ) B BOR TR “ B oROK” 80, R R BCR il gt i . IR B
FIFERFE NG B 40 F 2 % Fhid 3 H K58 Pocket3 HITRMIMAIN 2, KFMAIEHEIEX KB4
SFHIRW A RIEERE . 7 (ZViE ADWELYEH T SIS SRS 4SS, Kilk Pocket3 M
—ANDREPERORE AR N, AN — AR E AR T R TR AR RICIZ S 1 B RS A .
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R HR I BA T R B L P A R i, R LT 5B KEE Pocket3 FH P N ARSI 5 — KOGk, 2024
9 H, WUSE T EATAE SRR Live BI(SLOUIE R ThEE, X b 58 i 34 van B R 5 1) K 5 BA S0 e fr
LML RS B S ThRE, B TS B REWMZ O TR, 53R ARSI b R
NGB BRI EERITE . BRI B R 7RISR IR s Ah, K EE Pocket3 SRR SEIL AR
AR G| TR — N2, HESE T OKES - AHH LA B X AN ThaE, i ERA 1R N SUR 5 R TEAE 23S P
B ENZIBIRA . 7 (ZUi#E ASBCFEGE T G AR BRI L 1 S B S 1R (F 7638 75 K
1T AN ] PR AR TR 285 06T it R 20 PR DR E % S R0 [ 12] 0 X AN S — Yk 7 BEL 10 B i Lo i i B 5, B 2 4of
PRI OB R AR 515000 & o TEAL SR AR, o P AMUE SRIE SRR R ) S 47, B
RUAE AR mg i B IBhAENG, KIE Pocket3 HISZHLBETHTCHEE Lot P AL AT OB, 47 5
ThEEIER G B R Tse g &, Lz & I8 38 i BB AS SAAR TR 30 AE I A BB S 4 38 3 1A T o0 2 1)
“CHISET o AL R ANIETAE A SO B oy = H O K EE Pocket3 FIFT, “HRHSLIUIE AT AR A
B\ IR RIS, BTLAIRAE K58 Pocket3 4188 ST B AR AR s e T HL, FRICAF S — IRTE M A
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WRRER, MHZREERRE RS, LIV MRS EZ P RERIERE. ” (ZU# Al)
RAMLEENSSRTE 7 RIS A BE SR KA ik e MR R R R 7 e AR D — st S R R T R
$efit . AT, K3E Pocket3 FIESEHL /A “SEusest” B “ Al M7t @B T7 =M
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SRR AR AR T i A o B ARTR ZAT A o RSB SPEAL df hE ) A IR T URES D AR B4
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EACGURIRRER 7, R SR R IR EE AN SCA N TR, B2 I 51 0 55K 77, P AN AU
TS O, TR RO “ SRR AR ARG .« I I SR 5E Pocket3 AL ELAN KT, 2N
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e A0 L 7 3 D O P B AR 0 = T AR A4 BT B 3164 5 PR
B I S0 PR B N P 5 0 S0 S e 20 0 T 17 5 B
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