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Abstract

Land resource endowment, as the core heterogeneous factor in agricultural production, determines the
essential characteristics of agricultural product supply through its multidimensional differentiation.
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It also serves as the key foundation for agricultural e-commerce to build differentiated competitive
advantages. This paper categorizes land resource endowment into three dimensions: natural, pro-
ductive, and locational. Drawing upon resource-based theory, market segmentation theory, and
the 4Ps of marketing, it systematically analyzes the internal mechanisms through which variations
in land resource endowment influence agricultural e-commerce marketing via origin effects and
product characteristics. It identifies existing issues in current practices, including insufficient
value extraction, imbalanced channel adaptation, weak brand synergy, and homogenized commu-
nication. It constructs a targeted marketing strategy system across four dimensions—value re-
shaping, channel integration, co-branding, and precision communication. This aims to provide the-
oretical reference and practical guidance for agricultural e-commerce to enhance market compet-
itiveness and drive digital transformation in the agricultural industry by leveraging endowment
differences.
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