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Abstract

As a regional sporting event, the Guiyang City Football Invitational Tournament generates incre-
mental economic effects by stimulating regional sports consumption and promoting the purchase
of locally distinctive products. Owing to the close integration of sports events and commercial ac-
tivities, the tournament exerts a significant influence on the consumption of surrounding products.
This study conducts an in-depth analysis of successful cases demonstrating how the Guiyang City
Football Invitational Tournament stimulates peripheral e-commerce product consumption and ex-
amines the communication pathways involved. In addition, by introducing the theory of the service-
oriented government, the study proposes a shift in governmental roles from “control-management”
to “empowerment-service” in order to enhance the tournament’s (“City Super League”) capacity to
drive surrounding e-commerce consumption. The aim is to provide reference and insights for more
cities seeking to leverage e-commerce as a means to promote economic development.
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