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Abstract

Against the dual backdrop of the vigorous development of the e-commerce industry and the in-
depth advancement of the rural revitalization strategy, the branding of characteristic agricultural
products on e-commerce platforms has become a key path to addressing product homogeneity and
enhancing industrial added value. However, in current practice, prominent issues persist, such as
low brand recognition, lack of cultural connotation, and unbalanced regional development, with
most products still remaining in the “having categories but no brands” stage. From the core per-
spective of “regional culture empowerment”, this paper systematically sorts out the intrinsic con-
nection between regional culture and the branding of characteristic agricultural products on e-com-
merce platforms, and deeply analyzes challenges including the superficial transformation of cul-
tural resources, fragmented industrial collaboration, heterogeneous market regulation, and unbal-
anced regional development. Furthermore, it constructs a four-dimensional empowerment strategy
system covering cultural excavation, industrial collaboration, market regulation, and regional co-
ordination. The study aims to provide theoretical support and practical guidance for the branding
of characteristic agricultural products on e-commerce platforms, promote the in-depth integration
of regional cultural value and commercial value, and contribute to the high-quality development of
rural industries.
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