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Abstract

This paper systematically investigates the application models, practical effects, potential challenges,
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and future development paths of Al-generated content AIGC in e-commerce content marketing.
Through literature review and case analysis, it explores how AIGC technology reshapes the entire
chain of e-commerce content production, distribution, and optimization. The findings reveal that
AIGC, with its ability to automate and personalize the generation of multimodal content text, images,
audio, and video, offers significant advantages in core scenarios such as product content generation,
marketing planning, intelligent customer service, and user experience optimization. It can effec-
tively reduce costs, increase efficiency, and enhance conversion rates and user retention. However,
its large-scale application also faces challenges such as content homogenization, factual errors, am-
biguous copyright ownership, and ethical trust crises. To address these issues, this study proposes
countermeasures from three dimensions platform governance, technical regulation, and talent cul-
tivation, aiming to provide theoretical references and practical guidance for e-commerce enter-
prises to build a new generation of content marketing systems with human-AlI collaboration.
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