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Abstract

With the rapid development of e-commerce for agricultural products in China, how to break through
geographical restrictions and achieve brand value enhancement through e-commerce channels has
become an important issue for characteristic agricultural products. As a national geographical indi-
cation product of China, Tianshui Huaniu apples are renowned at home and abroad for their unique
quality and flavor. However, in the process of e-commerce development, they are confronted with
challenges such as insufficient brand recognition, low standardization, homogenized marketing mod-
els, and high logistics losses. Based on the theoretical framework of e-commerce, this paper analyzes
the current industrial situation and e-commerce development predicaments of Tianshui Huaniu ap-
ples, and proposes a systematic set of innovative e-commerce development strategies from four di-
mensions: brand building, omni-channel marketing, supply chain optimization, and consumer rela-
tionship management. The research indicates that only by transforming product advantages into e-
commerce market advantages, telling brand stories through digital marketing, and establishing an
efficient and stable supply chain system, can Tianshui Huaniu apples stand out in the fierce online
competition and achieve sustainable industrial development.
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