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Abstract

Against the backdrop of the booming digital economy, platform-based enterprises have fundamentally
transformed business models through ecosystem construction. From the theoretical perspective of
the platform ecosystem, integrating the framework of value measurement and performance evalu-
ation from accounting, and employing a combination of case study and mechanism design research
methods, this paper systematically analyzes the mechanism design of the “TikTok” short video plat-
form, focusing on core elements such as multi-sided markets, network effects, user filtering mech-
anisms, payers and subsidized parties, user sense of belonging, platform open strategies, and profit
models. Research shows that TikTok, through its continuously optimized algorithm recommenda-
tion system and sophisticated operational mechanisms, has effectively connected and activated
multiple sides including users, content creators, and business partners, successfully constructing a
self-reinforcing virtuous cycle ecosystem. Its strategic positioning has evolved from an early short
video social platform to an “omnibus interest e-commerce” platform deeply integrating live stream-
ing e-commerce and local lifestyle services, achieving efficient and diversified traffic monetization.
Based on this, the paper further proposes development suggestions—from the perspective of ac-
counting governance and performance management—such as establishing an original content pro-
tection system, improving creator incentive mechanisms, deepening industrial integration to ex-
tend the value chain, and building a collaborative governance framework to continuously enhance
the financial sustainability and comprehensive competitiveness of the TikTok platform ecosystem.
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