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Abstract

This study takes “The Mustard Seed Garden Painting Manual: Birds and Flowers Volume” as a refer-
ence to establish a model for “cultural gene extraction and design language translation” applicable
to e-commerce visual design. It aims to address prevalent issues in current e-commerce visual design,
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such as the misuse of cultural elements, homogenization of forms, and superficial interpretation of
cultural connotations. By promoting deep, systematic, and replicable design innovations that inte-
grate traditional Chinese culture into e-commerce platforms, the study seeks to help brands build
unique cultural competitiveness and emotional connections. Ultimately, it strives to move beyond
superficial visual imitation and achieve the effective transformation of cultural resources into com-
mercial value.
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Figure 1. The BEAST Products (official website)
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Figure 2. Song dynasty fragrance product display (official website)
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