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Abstract

In the era of the digital economy, e-commerce has become a crucial arena for realizing the value of
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intangible cultural heritage products, while also amplifying the structural tension between the trans-
mission of craftsmanship and mass market demand. This paper adopts Marxist labor theory of value
as the core perspective, integrating the characteristics of e-commerce platforms to analyze the com-
ponents of value creation and transformation logic of intangible cultural heritage products, and
proposes targeted online marketing strategies. The study finds that the labor process involved in
intangible heritage products falls within the category of “complex labor”, and the gap between indi-
vidual labor time and socially necessary labor time constitutes a primary barrier to value realiza-
tion. E-commerce platforms utilize a three-dimensional mechanism of “visibility-narrative-interac-
tion” to shorten this gap, fostering the formation of a closed-loop that encircles the cultural, artistic,
economic, and social values of these products. By constructing platform layouts, content marketing,
tiered pricing, and brand building strategies centered on “visualization of labor value”, it is possible
to effectively address the dilemma of “high labor input-low market return”. This research offers prac-
tical insights to support the vibrant transmission of intangible cultural heritage skills and their col-
laborative development within markets.
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