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Abstract

Based on the journal literature on blind boxes included in China National Knowledge Infrastructure
(CNKI) from 2019 to 2025, this study employs the CiteSpace visual literature analysis tool to con-
duct a visual analysis of the literature data from the perspectives of publication quantity, keyword
co-occurrence, keyword clustering, timeline analysis, and keyword burst detection. The analysis
results show that the number of publications on blind boxes research presents three stages: “initial
stage-development stage-stable stage”; keyword co-occurrence, clustering, and timeline analysis
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reveal that the research focus on four major directions, including the basic concepts and cultural
extension of blind boxes, industrial practice and enterprise cases, cultural creativity and design in-
novation, and consumer behavior and marketing; keyword burst analysis indicates that since 2019,
blind boxes research has gradually advanced towards multi-field integration, with increasing em-
phasis on the combination of blind boxes in cultural connotation exploration and commercial value
expansion. Additionally, it has gradually connected with social issues such as archaeological culture
dissemination, low-carbon environmental protection, and rural revitalization, and the research di-
mensions have been continuously expanded.
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Figure 1. The number of publications on blind boxes research from 2019 to 2025
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Figure 2. Keyword co-occurrence map of blind boxes research
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Figure 3. Keyword clustering map of blind boxes research
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Table 2. Keyword clustering list of blind boxes research
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Figure 4. Keyword clustering timeline of blind boxes research
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