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Abstract

In the era of digital economy, information and data have become important factors driving economic
growth in the e-commerce sector. At the same time, issues related to the protection of consumer per-
sonal information in the field of e-commerce are becoming increasingly prominent, mainly including
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difficulties in the application of the “informed consent” regulation, insufficient protection of sensi-
tive personal information, and the infringement of consumers’ legitimate rights and interests by big
data price discrimination behavior. In response to the shortcomings and omissions in the protec-
tion of consumer personal information mentioned above, optimization can be carried out from the
aspects of privacy policies, algorithm disclosure, and internal management of e-commerce plat-
forms. By improving the transparency of platform privacy policies, establishing an algorithm dis-
closure and evaluation system for e-commerce platforms, and strengthening internal management,
the consumer personal information protection system of e-commerce platforms can be improved,
thereby promoting the healthy and sustainable development of the e-commerce industry.
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