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Abstract
With the rise of social commerce, UGC “recommendation” notes have become a key influence on
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consumer decisions. Focusing on Xiaohongshu, this study develops a visual logic framework of
cover visuals - trust layer - sensory stimulation, informed by visual communication and fashion dig-
ital media perspectives. By analyzing highly interactive posts, the research reveals how visual strat-
egies shape first impressions, build trust, and enhance user engagement. It further explores optimi-
zation paths under technological empowerment, emphasizing user profiling, content specialization,
and multimodal sensory extension. While technology expands the potential of UGC visuals, risks
such as aesthetic homogenization and loss of authenticity persist. The findings contribute to a
deeper understanding of Xiaohongshu’s UGC visual logic and offer insights for content creation and
platform governance in social commerce.
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Table 1. Analysis of some high engagement note covers on Xiaohongshu in 2025
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