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Abstract

With the development of Internet technology, online automobile marketing has developed rapidly
due to its convenience, rich information and other advantages, but there are some limitations, such
as consumers can not experience vehicle performance personally. In this context, the integration of
online and offline models in automotive digital marketing has become a new direction. This article
first elaborates on the concept of this integration model and the two theoretical foundations of in-
tegrated marketing communication and customer relationship management. It then analyzes the
current situation of integration, points out problems in technology, marketing, and management,
and finally proposes corresponding integration strategies from the dimensions of technology, mar-
keting, and management, providing reference for automotive companies to promote the integration
of online and offline marketing.
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