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Abstract

With the deep integration of big data, artificial intelligence, and platform economy, digital market-
ing has become the core driving force of value creation in the digital era. However, beneath its tech-
nical rationality lies a new form of capitalist logic, in which user data, attention, and emotions are
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transformed into tradable assets. Based on Marx'’s theory of alienated labor, this paper analyzes the
mechanisms of data capitalization, algorithmic discipline, and attention exploitation, and reinter-
prets the four dimensions of alienation—product, process, species-essence, and social relations—
within digital marketing practices. Finally, it proposes a people-centered governance path empha-
sizing data rights, algorithm transparency, and value redistribution. The study aims to uncover how
digital marketing reproduces capitalist logic in cyberspace and how Marxist political economy can
provide theoretical guidance for realizing human-centered digital governance.
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