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Abstract

The rise of social e-commerce marks a profound transformation in consumer decision-making mod-
els, with the “grass-planting” trend led by the Xiaohongshu platform being particularly notable. This
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study focuses on the systematic impact of the “grass-planting” model on women’s clothing consump-
tion behavior. Firstly, it analyzes how the Xiaohongshu platform builds a unique “grass-planting”
ecosystem through user-generated content, and then delves into the reshaping effect of this trend
on women’s consumers in terms of clothing selection, decision-making processes, and brand rela-
tionships from the dimensions of cognition, emotion, and behavior. It can be found that “grass-plant-
ing” significantly reduces consumers’ decision-making uncertainty by providing a vast amount of
authentic reference information; it stimulates potential demand and purchase desire through emo-
tional resonance and community identity; and it changes the formation mechanism of brand loyalty
by constructing virtual brand communities. However, this model also comes with potential risks such
as information overload, authenticity crises, and the proliferation of consumerism. Based on the 4C
marketing theory framework, this paper proposes targeted strategic suggestions for the effective
operation of clothing brands on the Xiaohongshu platform, emphasizing the need to center on user
value and achieve sustainable marketing effects through value co-creation and sincere communica-
tion. This paper aims to integrate existing research results and provide new theoretical perspectives
and practical guidance for understanding women’s consumption behavior in the era of social e-com-
merce.
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