E-Commerce Letters FL-T-R55¥Fig, 2025, 14(12), 175-186 Hans i
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14123843

ETHE FRISELPLHEH RS EEY
REHRIE TR

— AR A fl

it

AR DL
WM KA R R BE, 175 M

Weks H BT 2025410 H22H; BB 20254E11H11H; & A HE: 2025412 A3H

=

BEE BT R FFEMIL KR EEE, ELIHR TR 51 E RN BRI AR EI SR ER . A6
TOR RSN BT R 5 T RISHERT L, UM TOARS], KIEHE. EWM/LERETamm~
PRRHIE, BRI, BRSBTS AT, IRNER TR b I 1 B B A B BE R R
HE. FFAMURMNTRFAKFE k. BEREEEEEPETHRRIAL, ENRTRFEEMMN
HEHAE, RYET BHEERERIKRSMNA. TN K ELTRE. URETHFERNEUGC)
HORSTAEE SRS TE N SR S YERTT T R AHTIT B AT IR B B8N B 7R S RER T F 1.

XK ia
MRS, LR, RINEEE, SORZH, BHRK, MRk

A Study on Tourism Satisfaction and
Marketing Strategies in Cities Based on
E-Commerce Online Reviews

—A Case Study of Nanjing

Jiayue Zhang

College of Social Sciences, Yangzhou University, Yangzhou Jiangsu

Received: October 22, 2025; accepted: November 11, 2025; published: December 3, 2025

SCEGIF: AR BT TR S5 R LV Ve B R TR i e T U SR B A BT D). TR 95 FIR, 2025, 14(12):
175-186. DOI: 10.12677/ecl.2025.14123843


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14123843
https://doi.org/10.12677/ecl.2025.14123843
https://www.hanspub.org/

A

Abstract

With the deep penetration of e-commerce in the tourism industry, online reviews have become a
key factor influencing consumer decisions and reflecting travel experiences. This study transforms
the original research topic into an empirical investigation from an e-commerce perspective, using
Nanjing as a case study. By leveraging user review data from platforms like Ctrip and Qunar, and
employing e-commerce research methods such as text mining and sentiment analysis, the study ex-
plores the dimensions and influencing factors of urban tourism satisfaction. The research not only
identifies shortcomings in service quality, cost-effectiveness, supporting facilities, and resource
maintenance, but also proposes comprehensive improvement strategies from e-commerce opera-
tions and digital marketing perspectives. These include data-driven service optimization, dynamic
pricing, online-offline integration, and precision marketing strategies based on user-generated con-
tent (UGC). This study aims to provide theoretical foundations and practical pathways for urban
tourism destinations to enhance competitiveness and optimize marketing effectiveness through e-
commerce channels.
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Figure 1. Theoretical framework
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Figure 2. Cloud map of tourist satisfaction comments in Nanjing
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Table 3. Focus of tourists’ attention
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Figure 3. Social semantic network diagram
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Table 4. Analysis of emotional tendencies in Nanjing urban tourism
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