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Abstract

In the context of digital transformation, artificial intelligence (AI) provides a new path for precision
marketing in the tobacco industry. This article focuses on the application of Al technology in ciga-
rette marketing, systematically analyzing the shortcomings of current marketing models in terms
of customer insight, response efficiency, and collaborative mechanisms. The study proposes to achieve

XEFIH: Gk ANTHEREY R NEEA TGS RS TCD]. TR %5 1TEE, 2025, 14(12): 399-404.
DOI: 10.12677/ecl.2025.14123873


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14123873
https://doi.org/10.12677/ecl.2025.14123873
https://www.hanspub.org/

g

comprehensive perception of customer behavior by constructing a multi-source data integration
system; enhance market prediction capabilities by relying on user personas and demand prediction
models; and embed intelligent tools into the entire marketing process to promote the intelligence
of service response and content delivery. On this basis, the article further explores the implemen-
tation path of breaking down data barriers in marketing, logistics, monopoly, and other links to build
a full-chain collaborative operation system. The research shows that the deep application of Al helps
to achieve the transition from experience-driven to data-driven, improves marketing precision and
operational efficiency, and provides strong support for tobacco enterprises to achieve high-quality
development.
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