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Abstract

With the rapid growth of e-commerce, infringement incidents in online consumer activities have
proliferated and exhibited a collective tendency. Traditional consumer rights protection models are
increasingly inadequate in addressing challenges such as information asymmetry, high enforcement
costs, and diminished platform accountability. Under the current system, e-commerce platforms and
merchants lack intrinsic motivation to proactively and fully safeguard consumer rights. Meanwhile,
consumers often exhibit “rational apathy” due to the high costs of enforcement and minimal indi-
vidual gains This imbalance in the incentive structure is the root cause of frequent consumer dis-
putes and ineffective governance. Therefore, it is imperative to strengthen the primary responsibil-
ity of platforms, establish a comprehensive public interest litigation system for consumer rights pro-
tection, and introduce a “whistleblower” mechanism to improve market conditions. However, China’s
implementation of incentive compatibility theory remains inadequate, lacking a well-developed in-
centive system for the e-commerce market. Furthermore, the consumer public interest litigation sys-
tem still has significant deficiencies in both legislative and judicial frameworks. Therefore, we must
develop incentive-compatible consumer rights protection rules tailored to China’s market realities
and judicial practices, strengthen enforcement safeguards, and advance the development and re-
finement of China’s consumer rights protection policy framework. This paper will analyze the cur-
rent incentive imbalance in China’s e-commerce market and the legislative and judicial landscape
of consumer rights protection public interest litigation. It will propose systematic recommenda-
tions for restructuring market incentives from both theoretical and practical perspectives to build
a sustainable and healthy e-commerce ecosystem.
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