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Abstract

In the digital era of rapidly developing mobile networks, online marketing is becoming a primary
method for promotional activities in major scenic areas. This paper takes the Kaifeng Wansui Moun-
tain Martial Arts City Scenic Area as the research subject and employs methods such as literature
analysis and case study analysis to explore the current state of online marketing at the site. The
study identifies existing problems in the current marketing approach. In response to these issues,
this paper proposes solutions based on the 41 theory and the developmental context of the scenic
area, aiming to facilitate a transition from short-term popularity to sustained long-term success.
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