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Abstract

This article explores the causes of information overload in e-commerce shopping and its impact
on consumer psychology and behavior from a psychological perspective, and proposes corre-
sponding improvement strategies. With the widespread use of the Internet, the volume of infor-
mation on e-commerce platforms has grown explosively, causing consumers to face the problem
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of information overload during the shopping process. Information overload not only increases
consumers’ cognitive load but may also reduce shopping satisfaction, and even lead consumers to
abandon purchases. By analyzing psychological theories such as cognitive load theory, the S-O-R
model and self-efficacy, the article reveals the mechanisms through which information overload
affects consumer behavior. Based on these theories, the article proposes strategies such as opti-
mizing information presentation and strengthening information review, aiming to help e-com-
merce platforms address information overload issues, enhance user experience, and increase pur-
chase conversion rates. Additionally, the article recommends that consumers improve their in-
formation filtering ability and clarify their shopping needs to better cope with information over-
load.
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