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Abstract

Based on the core dimensions of accounting information quality, this paper systematically analyzes
the impact mechanism of cross-border e-commerce platform information quality on consumers’
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purchase decisions. The study finds that the aforementioned information quality dimensions sig-
nificantly influence consumers’ purchase intention and decision-making behavior by reducing their
perceived risk and building trust. Addressing the current problems in information management of
cross-border e-commerce platforms—such as information distortion, lack of completeness, delayed
updates, insufficient relevance, poor understanding ability, and weak interactivity, this paper pro-
poses a series of optimization strategies. These strategies cover aspects including ensuring infor-
mation authenticity, constructing a completeness framework, achieving real-time information syn-
chronization, developing precise matching engines, optimizing cross-cultural understanding ability,
and building an intelligent interactive closed loop. The purpose is to provide theoretical basis and
practical reference for improving platform information quality, enhancing consumer trust, and pro-
moting purchase conversion.
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