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Abstract

This paper investigates how e-commerce platforms systematically shape consumer decision-making
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environments through their inherent “design architecture”—encompassing interface design, algo-
rithmic systems, and situational framing. The central thesis posits that this architecture is inher-
ently non-neutral, exploiting human cognitive shortcuts and emotional vulnerabilities to transform
consumption behavior from a rational process of need-based comparison into a reflexive, environ-
ment-dependent impulse. Analyzing this alienation mechanism through the lenses of technological
philosophy and consumer critique theory, the study ultimately proposes theoretical reflections on
reconstructing platform ethics and consumer autonomy.
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