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Abstract

This study focuses on the core contradiction in contemporary e-commerce—“the more precise the
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marketing, the more users avoid it’—aiming to reveal the inherent tension between the pursuit
of technical efficiency and users’ psychological boundaries. To investigate its roots, this research,
grounded in Information Avoidance Theory, constructs a “three-stage link” analytical framework
covering pre-purchase, post-purchase, and cross-platform scenarios, and analyzes the avoidance
mechanisms triggered by information overload, cognitive dissonance, and privacy concerns. Based
on this analysis, the study proposes a “Strategic Philosophy-Tactical Experience-Technical Ethics”
three-dimensional systematic solution framework. This framework aims to abandon the singular
focus on technical precision, and instead rebuild user trust and control, thereby achieving a harmo-
nious co-existence of commercial efficiency and user trust, providing a reference for the sustainable
development of digital marketing.
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