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Abstract

In the rapidly evolving context of digital communication, the marketing logic of Chinese domestic
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brands has shifted from product orientation to relationship and value orientation. Taking Xiaomi
and Huawel as representative cases, this study examines how both brands employ market segmenta-
tion, target selection, and positioning strategies to build marketing systems characterized by inter-
active communication and cultural identification. Xiaomi emphasizes “technological inclusiveness”
and community co-creation to strengthen user engagement, while Huawei focuses on “independent
innovation” to establish technological trust and national identity. Their practices reveal that the
STP theory has been revitalized in the digital era, extending from a traditional market strategy to a
process of meaning construction and cultural expression, offering new insights into the localized
innovation of Chinese brands.
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