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Abstract

With the rapid development of mobile Internet and short-video platforms, short-video marketing
has become an important way for enterprises to promote products. Platforms such as Douyin combine
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product display with entertainment through algorithmic recommendations, which strongly influ-
ence young consumers’ behavior. This paper takes young people as the main research group and
analyzes the impact of short-video marketing on their consumption decisions. The study finds that
short-video marketing changes young consumers’ decision-making paths through visual stimula-
tion, emotional resonance, and social identification. At the same time, impulsive buying and conform-
ity psychology are continuously reinforced, reflecting the tension between rationality and emotion
in consumption under the digital economy. Guided by the Marxist principle of “people-centered” de-
velopment, this paper argues that the growth of the digital economy should serve human all-round
development and social common prosperity. Based on this, it proposes to promote healthy, orderly,
and sustainable short-video marketing through platform governance, algorithm optimization, and
rational consumption education.
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