E-Commerce Letters FL-TR55¥Fig, 2025, 14(12), 5053-5063 Hans i
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124460

MR ey “HRET 2% L “IRAET Bl
iIAEHS mEEM S

BB
SN R I S 5 RS BE, 531 SRR

Woks H . 20254F11 120 FHER: 20254F11H24H; KA H: 2025412 H29H

HE

CEBHY MERRIGIE T MBER AN — B £RBAIZ60005 %70, RFHFMIR, REIE, TRR
3, CRP) USSR RPGRIF B, WIIHEEMRIMAR EN. AR IRSOHET (R XRIERK
Freh, BoR, BHER, BHAR, BHAESEEMITTEON M) XFIERZ RN 5 XEEERR
RIRE . IR — WSRO RN LRBERIIMER . BEFT (EWH) NHmEH
SRUE 5 AN — VA KRR Z A, O ET I E HRIS AR ZAL, FHXFRRT T
IREEEER. B, AXNMAT M KBRS R LIk, BT RAERS TR T memns.
FHR, X CRMD) KT EHESIET T 00, B L& XEEHET . SEESIETERRN.
BJE, ASCRHT S, HPafFmmiEmLas). DN E U R IRAR S 7 H 5K
W SRS () TIHEHKN Y, WUAEF BRI ERE, H ORI ST 5 R
KT EH TR RS %,

X 5in

CEpY , Kmgdg, THEH, WRHESE

The “Breakthrough” Logic of Game Products:
An Analysis of Marketing and Brand
Building with “Genshin Impact” as a Case
Study

Hantao Qin

College of History and Ethnic Culture, Guizhou University, Guiyang Guizhou

Received: November 12, 2025; accepted: November 24, 2025; published: December 29, 2025

SCEES|F: ZiRba. W i BB A DL e TS E B S R A 2 BT ). TR 95 VRIR, 2025, 14(12):
5053-5063. DOI: 10.12677/ecl.2025.14124460


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124460
https://doi.org/10.12677/ecl.2025.14124460
https://www.hanspub.org/

Hi

Abstract

“Genshin Impact”, a game developed by miHoYo, generated $60 million in global revenue within one
week of its official release. As a free-to-play open-world game featuring exploration-based gameplay
and elemental combat, it has captivated a global audience with its high-quality RPG innovations. This
paper analyzes the reasons behind the widespread popularity and global success of “Genshin Impact”
by examining its unique characteristics, technological advancements, marketing strategies, promo-
tional outcomes, and existing challenges in its marketing approach. Furthermore, it explores the fac-
tors contributing to its success as a cultural product in the gaming market. The study aims to investigate
the marketing strategies employed by “Genshin Impact” and identify the distinctive elements that have
made it a widely acclaimed game, while also examining the shortcomings in its marketing approach.
Additionally, it proposes constructive recommendations for future promotional efforts. First, this pa-
per introduces the game features and core mechanics of “Genshin Impact”, elucidating its strengths in
attracting and retaining players. Next, it analyzes the game’s marketing initiatives, including online ad-
vertising, social media campaigns, and collaborative events. Finally, the study offers strategic sugges-
tions, such as enhancing fan engagement, consistently introducing new content, and improving the
overall gaming experience. Through a comprehensive analysis of marketing strategies of “Genshin Im-
pact’, this research seeks to provide a deeper understanding of the factors driving its success and offer
valuable insights for the marketing of similar cultural and gaming products in the future.
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Idata.ai: Genshin Impact’s First Year: The Game That Changed Mobile Gaming Forever.
2Apple Newsroom: Apple announces winners of the 2021 Apple Design Awards.
The Game Awards 2021: All the Winners.
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