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Abstract

This article explores the application of online marketing in the revitalization and dissemination of
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red cultural IP and in urban public cultural spaces, providing theoretical guidance and practical
approaches for the contemporary dissemination of red culture and the construction of urban public
cultural spaces. Starting from the basic theory of red cultural IP, the article analyzes the current
situation and predicaments of red cultural IP revitalization, and summarizes four innovative ideas:
deep content optimization, linked channel expansion, interactive participation design, and immer-
sive experience upgrade. It also proposes specific strategies such as series content, systematic chan-
nels, differentiated users, and dynamic spaces for the revitalization of red cultural IP. The aim is to
provide an enabling solution for the integrated development of red culture in the digital age and to
promote the transformation of red culture from traditional dissemination to modern inheritance.
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Figure 1. Relevance of core concepts
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Figure 2. Network marketing strategy formulation
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