E-Commerce Letters F1 T Fi55PFi, 2025, 14(12), 258-265 Hans i
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14123854

HRTLA5THMI S EERE
mESZ TG

KEER
AN N 237 5 R W -

: PR

Weks HEA: 2025410 H22H; S HEE: 20254E11H11H; & A HE: 2025412 A3H

R

FEEERRPRRERR RORANERNEFHERARES, ERBHER T ESERER. A3
DERTE 5B SRERIGEANANR, WA T RBERERE. ABORME A SH RSk
&, RARETREMNEG SRBHN L KRS kR, BIFRM, #F (RAESRE
FIE) MEHS (ERARREEEMNL b, REEREER SEREEBAFHBE. &38R
MBS TIER RN EARW, BEBRATERATE. HHTBUIREH. R Tk BRMERE
R, UHAREERE SHERAEERNTERESS.

X 5in
ERREE, EBRM S, BRRE, RAELRSE, FETHME

Legal Governance of Live Streaming
Platforms and Online Advertising:
Challenges, Evolution, and
Multi-Stakeholder Co-Governance

Jiahui Zhang

School of Law, Jiangsu University, Zhenjiang Jiangsu

Received: October 22, 2025; accepted: November 11, 2025; published: December 3, 2025

Abstract

With the rapid development of live streaming e-commerce, it has become a significant component
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of the internet economy, but it has also brought about numerous legal challenges. This paper fo-
cuses on the legal governance of live streaming platforms and online advertising, providing an in-
depth analysis of new forms of violations, such as the concealment of private domain live streams
and the misuse of Al technology. It systematically reviews the evolution of China’s legal regulatory
framework, from traditional advertising laws to emerging specialized regulations. The research in-
dicates that the implementation of the new Anti-Unfair Competition Law and the formulation of the
Supervisory Measures for Live Streaming E-commerce mark a new phase in the legal governance of
live streaming advertising in China. The paper proposes specific recommendations for constructing
a multi-stakeholder co-governance system, including strengthening the primary responsibility of
platforms, advancing innovation in administrative supervision, promoting industry self-regulation,
and enhancing consumer protection, with the aim of providing references for the improvement of
China’s legal governance system for live streaming advertising.
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Table 1. Comparison of features between private and public live streaming
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Table 2. Evolution of the legal regulatory system for live advertising
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Table 3. Subjects and responsibilities of the multi-stakeholder governance system for live advertising
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