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Abstract
With the deepening application of technology in cross-border e-commerce virtualization, users’
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demand for immersive shopping experiences continues to rise. However, current virtual shopping
environments still suffer from insufficient user-information perception, limited advertising effec-
tiveness, and inadequate conveyance of brand stories and culture. To address these challenges, this
paper adopts the perspective of digital-media art and explores how artistic-design strategies can
enhance user experience and commercial conversion. It proposes three design pathways—narra-
tive scene construction, interactive-experience aesthetics, and brand-visual integration—to increase
immersion, operational fluency, and cultural identification within virtual shopping. The study ana-
lyzes how these pathways strengthen consumers’ sense of immersion and emotional resonance,
thereby fostering trust and purchase decisions. It reveals a three-dimensional mechanism through
which digital-media art functions: boosting credibility by reducing perceived risk, deepening im-
mersion by evoking emotional resonance, and intensifying experiential connection by empowering
brand identification. The findings demonstrate that digital-media art in cross-border virtual shop-
ping is not merely a bridge between technical functionality and artistic experience, but a key driver
of both consumer conversion and brand-value enhancement.
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