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Abstract

This paper explores art marketing strategies in the e-commerce environment. The study finds that
in recent years, comprehensive e-commerce platforms, specialized art platforms, and social media
e-commerce have jointly formed a diversified market structure; however, the industry still faces
challenges such as authenticity verification, inadequate logistics and insurance systems, insuffi-
cient online experience, and homogenized marketing content. By analyzing cases such as Christie’s,
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Artsy, Secoo, Artron, and Douyin, the paper identifies technological empowerment, content innova-
tion, community operation, and cross-border cooperation as key success factors. The research
shows that combining new technologies such as blockchain-based traceability, Al recommendation
systems, and AR/VR virtual exhibition halls with storytelling marketing, art education, tiered com-
munity operation, and cross-border cooperation can effectively enhance user trust, increase user
engagement, and promote sales conversion. Looking ahead, online art marketing will develop to-
ward deeper integration of digitalization, intelligence, and socialization, and NFTs and digital art
may reshape the industry ecosystem. This paper provides practical marketing ideas and methods
for participants in the art market, hoping to offer references for promoting the development of the
art e-commerce industry.
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