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issued the “Double Reduction” policy, which profoundly impacted the digital English education in-
dustry. This prompted enterprises to reconstruct their marketing pathways from traditional traffic-
driven approaches toward compliance-oriented, user-value-driven strategies. Based on this policy
backdrop and market shifts, this paper systematically explores the marketing transformation path-
ways for digital English education products. Research indicates that successful marketing pathways
require building immersive learning experiences centered on gamified design, pursuing compli-
ance transformation guided by quality education content, implementing refined user operations
supported by private domain traffic, and establishing personalized marketing strategies grounded
in technological empowerment. By analyzing case studies such as Duolingo and BanYu Kids English,
this paper summarizes innovative practices in marketing strategies, user conversion, and retention
for digital English education products, providing reference points for the industry’s sustainable de-
velopment.
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